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SIES College of Management Studies
Internationalization Policy

1. Objective

In this globally integrated world, there is an increasing need for internalization of the institute
50 that the students set an international flavor during their stay at the campus for two (2)
years. This will help them to become global managers / citizens while maintaining the indian
values and ethas,

2. Scope

The best way for internationalization [s to get foreign students and faculty on the campus. As
af today, the institute is not permitted to have any foreign students as per regulatory rules,
Similarhy, the institute also does not have any foreign faculty on its rolls because of the same
reasons.

Hence the entire palicy of achieving internationalization is attempted to-be achieved through

other indirect means as far as possihle,
3. Policy
The institute tries for achieving its internationalization goals through various means as under:

1. Executing MOUs with higher educational institutes in other countries through which
student / faculty exchanges can take place both for short as well as long-term period.

2. Directly facilitating some sessions on different topics through foreign faculty {either
physically or through wirtual mode) so that the students can get a feel of global
happenings in their respective areas like HRM, supply chain, marketing, finance, etc.

while being in India.

3. Getting the curriculum an international flavor in terms of upgrading its contours and
content through a global benchmarking process, wherever possible, This enahles the
students to learn best practices of the global companies / entities while learning from
their cases / real stories,

4. Integrating a course on “Internatonal Busingss and Globalization” with the curriculum
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5o that the students can get an idea of global practices,




